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SENIOR LIFESTYLE * INDEPENDENT AND ASSISTED LIVING

Live here and expect more visits.
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You'll see “the kids” more often when you move to our premier senior community! Of course, your family
will love the beach. But they'll also rest easy knowing that there is a wellness center and on-site healthcare. With daily
chef-prepared meals, an ocean view dining room and plenty of resort-style amenities, this may just become vour family’s
new home for the holidays!

Join us for a tour and enjoy a complimentary gift — through December 31st.

Discover a new “home for the holidays!”

* Spacious apartments * Fitness center * Wellness center
o Spectacular ocean and ~  Heated pool, whirlpool ¢ Weekly housekeeping :
* Ocean view dining room Piano lounge « Available on-site Z .
. A - Lt ERL wl " l‘ ) 2 &
o Chef-prepared meals e Computer center Assisted Living S eeCrreeeCe

o Art studio and library * Ocean-access boat docks RESIDENCES
OF POMPANO BEACH

1371 8. Ocean Blvd., Pompano Beach, FL 33002 » (954) 943-1936 * www.fivestarpremier-pompanobeach.com

h.’ Pet
friendly hasisted Living Facility /7702  swamm




This year, about 20% of the Associations
anng the Galt Mile will renew their bulk
television contract, Whether conducted
by o commiltee, some boord members or
a building manager to whom the task
was delegated, the association represen-
tatives handling this responsibility are in
for some surprises. They will not be sur-
priaed by Comcast's paper thin competi-
tion. Alternative bulk television service
providars DirecTV and Dish Metwaork are
still using o contractual format that re-
quires execuling an additional (second)
agreement with one of several broad-
caster-authorized local vendors to per-
form maintenance services. These small
companies defily eycle in and out of busi-
ness, often rasurfucing as some virgin en-
terprise that carries no liability for
agreements exacuted under their previous
incarnalion. It's a non-starter.

ATE&T has been courting Galt Mile associ-
ations for years, promising to challenge
Comeast with its first viable competitor
since the AT&T Broadband cable jugger-
naut merged with Comcast in 2{163.
Formed in 1999, ATAT Broodband was
the ||::|rge-at prmrider of cable television
services in the country. Spirited from IBM
in 1997, new CEQ C. Michael Arm-
strong hoped to recapture AT&T's former
corporate clout by marphing it into a
communications supermarket, He spent
close to $100 billion buying John Mal-
onae's Tele-Communications, Inc. {TCI} and
MediaOne - which made ATAT the na-
tion's Furgest cable pm\rid&r.

In 2002, the embatiled CEQ restructured
the company, spinning off AT&T Wireless,
ATAT Business, ATAT Consumer, and
ATAT Broadband inte separate compao-
nies. After rejecting Comeast’s 2001 pur-
chase offer olf $44.5 billion, a general
Wall Street perception that AT&T lacked
the munugarinl skill to aﬁecﬁvely con-
verge the company’s communication as-
sats convinced the ATA&T Board to
abandon Armstrong'’s vision. They finally
agreed to a $29 billion stock transaction
with Comeast for AT&T's broadband divi-
sion. By gobbling up its larger competiter,
Comeast became the nation’s largest
cable company - leaving ACL Time
Warner a distant number 2. Capitalizing
on the fiscal clout that accompanies its
frontrunner status, in January 2011 Com-
cost coughed up $30 billion for content
goliath NBCUniversal,

In 2005, Baby Bell SBC Communications
spent $16 billion to consume its former

ON THE

By Eric Berkowitz

parent’s corporate skeleton {reconstituting AT&T's long-dis-
tance division and 10 of the 22 Baby Bells] and re-
branded itself as AT&T, Inc. One year later, the
reincarnated AT&T acquired BellSouth for $36 killion,
adding Cingular Wira?&sa and Yellowpages.com to the
ATET asset base. A failed $39 billion bid in 2011 to ac-
quire T-Mobile from Deutsche Telekom would have made
AT&T and Verizon the sole mobile plafforms for megopor-
tals like Google, the Microsoft Network, Yahoo and eBay,
who blocked the sole.

AT&T Chairman and Chief Executive Officer Randall L.
Siaphanson refocused corporate resources to hawking the
company’s Uverse brand, which it first conceived in 2006
as a vehicle for combining high-speed internet (HSI), IP
telephone, and IPTV services. Hoping to maximize their
share of an exploding “triple play” market built on band-
width-intensive bundled products, it went head to head
with Comcast. lronically, their greatest obstacle was AT&T
Mability's pitch black reputation for delivering cellular
services as AT&T Wireless. In December 2010, Consumer
Reports named AT&T as the worst wireless provider in the
country, an infamous distinction repeated in 2011,

As AT&T's Uverse and Comecast's Kfinity began a multi-
year media mudfest, denigrating cne another’s competing
products, Comeast had dEEF(Fic:uITy exploiting AT&T’s disrep-
utable cellular service history. Like Tﬁe pol and the keitle,
their shared vulnerability immunized each to the other’s

anti-consumer indictments,

In 2004 and 2007, the American Customer Satisfaction
Index [ACSI) survey affirmed thot Comcast had the worst
customer salisfaction rating of any company or govern-
ment agency in the country, including the Internal Rev-
enue Service, On Oclober 1, 2008, ).0. Power's annual
customer safisfaction survey tor the nation’s top 10 largest
cable and satellite television providers scored Comeast in
the bottom 5 for each region of the country — and dead
last in the East. In 2010, the iconic web based consumer-

omcast.
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review service - Rateitall.com - re-
ported the average rating for Com:
cast as 1.7 out of 5 stars,
underscoring the chronic failure of
its customer service policy. Despite
Comeast CEO Brion Roberts” cre-
ation of a "Comeast Cares Digital
Team”, the cable giant’s reputation
remained fetid,

From local heudquurlers in Coral
Springs, AT&T Account Executives
dragged association board mem-
bers and managers from all over
Fort Lauderdale to upbeat private
E:J'esenmt'tcns meant to bolster con-
idence in the company's Uverse
brand and mute the customer serv-
ice fiascos of their wireless divi-
sion. Promises that service would
be forthcoming within weeks were
never kept.

Years later, when U-verse finally
began providing infernet services
to Galt Mile consumers, they were
still not equipped to offer bulk tele-
vision services to associations
dlong Galt Ocean Drive. When
asked why bulk television services
were available to Associations on
the wast side of A1A, like Coral
Ridge Towers, a commercial devel-
opment official admitted te a finan-
cial impasse with Comecast. While
Comeast is legally bound to allow
AT&T paid access to their propri-
etary cable conduit hurieﬂPu|ong
the Galt Mile beachfront, until
Comecast lowers the gateway
charges, AT&T plans to ignore the
bulk television market along Galt
Ocean Drive. When might this
happen? As per a Concast
account executive, “when hell
freezes over.”

Confinued on page 4
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Squaring off over a “triple play” bonanza that
was expanded fo a “quadruple play” Haly
Grail by the addition of mobile broadband,
these two corporate leviathans had an
epiphany while swimming in debt from their
respective evolutions info behemaothic
maga:or’rels. Instead of building costly voice
and mobile broadband networks across the
country, Comcast teamed with Verizon earlier
this year to compete with Uverse in Seattle,
Spc::Zana, San Francisco and a dozen other
markets. Rather than financing a nationwide
residential DSl-based broadband network in-
herently inferior to Comcast's fiber footprint,
AT&T is eying o similar pact with ACL Time
Warner. Once comfortable with their new
dance partners, only the FCC has the juice to
enjoin one or both corporate gluttens from
succumbing to instinctive “Black Widow” be-
havior an davouring thair mates.

Associations that recently renewed Comcast
contracts learned about changes in the
telecommunications industry that impact how
Comeast delivers services, When the "Digital
Transition and Public Safety Act of 2005”
forced broadcasters to fransition frem analog
to digital transmissions on June 12, 2009, a
corparate feeding frenzy ensued. Since every
analog channel reclaimed by federal law un-
shuc?cg&d enough bandwidth for 3 new High
Definition digital channels, or 15 new stan-
dard digitﬂi channels, the telecemmunications
law squeezed out enough virgin wavelength
for fegemi bureaucrats to hold a mu!ti—$£ﬁfion
bandwidth auction.

Aflhough the pubiic legally owns the air-
waves, alected officials whe appcinhad them-
selves to manage "our asset” traded
bandwidth for campaign contributions, no-
show jobs for Friends and relatives or condos
in Palm Beach or Lake Tohoe. Tainted by collu-
sive bidding, the auction only brought in
$19.592 billion for more than $50 billion
worth of bandwidth. Of that, only $7.3 billion
was transferred to the general fund of the
Treasury [i.e. to the pugficﬁ.

Despite a Federal order to begin digital
broadeasts by June 12, 2009, cable and
satellite providers continued transmitting both
analog and digital signals until they could de-
velop, test and install the significantly less
costly Digital Transport Adapters |[DTA). Since
the adapters {DTAsrwere ostensibly designed
to interpret basic digital signals, broadcasters
would save truckloads of cash by omitting the
interactive capabilities inherent in more costly
digital settop boxes. Alter further tweaking its
DTAs to only decipher its unique proprietary
signal, each cable or satellite company forced
its customers to install them on any television
not already offixed to one of its more expen-
sive interactive d'tgiiul cable boxes.

LON'T

COMCAIEESt
DIE! (dot com)

Since the technologically simplistic devices were built for the scle purpose of carrying signal
for basic cable channels, transmissions for premium services and/[::-r an inhouse channe
could only be cccessed by one of several more advanced digital settop boxes or by insert
ingi specialized adapters into the local system’s contral panel. These “inserts” currently enable
bulk service customers — like many Galt Mile associations - to watch HBO, Showtime, Starz,
The Movie Channel, Cinemax, an in-house channel and other premium offerings on televi-
sions fitted with DTAs. This is coming to an end.

The same legislation that enabled federal bureaucrats to fire sale our bandwidth alse man-
dated “enhancements” o broodcasting consistency and consumer content contral. Since the
rudimentary DTAs are not equipped with programmable parental controls, premium content
praviders (i.e. HBO, Showtime, Cinemax, Starz, ete.) have prohibited Comcast from transmit-
ting their signal to lelevisions fitled to DTAs. As a result, whenever a Comeast bulk services
contract comes up for renewal, the “inserts” that enable DTAs to deliver these premium serv-
ices must be removed from the main punei.

A small minority of Galt Mile associations fund lavishly expensive bulk television services for
members. Since their felevisions are connected to one of several premium digital channel line-
ups using interactive digital setop boxes instead of DTAs, they are largely unaffected by
these changes. However, a vast mciorir{l of Galt Mile Associations have histerically controlled
costs by tailoring a basic or extended channel lineup with an in-house channel and possibly
one of twe premium channels,

While the inserts that provide access to inhouse channels will remain intact as well as the full
array of basic cable channels, bulk service customers that contract for limited premium sery-
ices, such as two HBO channels or one Starz channel, will no longer be able to receive them
on televisions connected to DTAs. The only exceptions are contracts renewed by an aulomatic
renewal clause, since they legally pracfu«:re alteration by either party.

As such, many Galt Mile associations will be faced with o choice upen renewing a confract,
They can eliminate the one or two premium channels from their package, thereby saving
sach unit owner a few dollars avery manth for their asseciation-ossessed television services.
Unit owners who still want the premium chonnels can purchase them direcily from Comeast,
c:||1|'1cmg|'1 at a much i‘ligher cost.

For associations that want to hang on to their low-cost premium channels, Comcast has
agreed to a variety of compromises. For example, instead of a basic cable plan occessed by
up to 2 or 3 free DTAs, in certain cases Comcast agreed to replace one of the DTAs with a
digital settop box and upgrade a basic channel lineup to one of their premium digital plans
[i.e. their entry level "Digital Starter” plan) - under the same financial terms.

To offset the loss of their one or twe premium content channels on sets affixed to DTAs, a telavi-
sion connaectad h}rﬂ digital sektop box will receive the full Eamii:,r of channels offered their
premium content provider. For instance, for the same price, unit owners receiving two Show-
time channels on every set would trade off those channels on their DTA<onnected TVs and re-
ceive all 8 Showtime channels on any television attached to the digital settop box; along with
hundreds of free mavies, free Showtime On Demand broadeasts, a substantially expanded pre-
mium channel lineup and the full complement of interactive On Demand services. Tﬁe farmula
is applicable to any premium content provider ([HBO, Showtime, Cinemax, Starz, efc.)

Continued on page 5
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In associations that make the trade-off, unit owners who previously
paid extra for a “Digital Starter” premium channel lineup or rented a
digih::d seftop box to access premium services will ne |<:mger have to
pa the mon!hly rental chcrrges or service fees for these upgrndes once
included in their association coble pockoge. However, the monthly
costs for unit owners who subscribe to odditional premivm services or
rent additional boxes will be unaffected by this agreement, Con-
versely, owners who have heretofore chosen to forgo paying for the
additional features delivered by a digital settop box will receive them
at no additional cost.

A few years ago Comcast and AT&T began offering associations fi-
nancial incentives for initiating or renewing a bulk services contract, a
murkeftng tactic that flourishes in communities where an embedded
monopoly is confronted by o viable competitor. Several communice
fions consulling companies have carved out a niche market by repre-
senting preferred customers - like associations - in their negatiations
with cable and satellite providers for these incentives. As a rule, the
broadcaster writes a check to the asscciation, which then pays the
consultant's fee. That fee t:fepends an the scope of financial banefits
the consultant exacts from the provider.

Converged Services, Inc. [CSl), omong the nation’s largest cable con-
sulting companies, has been active in the Galt Mile neighborhood.
Targeting associations with expiring cable contracts, company CEQ
Jim Adams explains to prospective clients that his consultants” intimate
knowledge of Comcast’s business model and those of other cable and
satellite companies affords them unigue negaotiating c:dvc:n!uges.
Adams and members of his antcurage offer to negotiate on behalf of
the association in exchange for a healthy percentage (usually one

third) of whatever financial considerations they elicit from Comeast. Of
several Galt Mile associations that contracted for these “consulting”
services, for each one that seemed satistied, ancther expressed regret
for Eor hcwing nagnﬁuted di.recﬂ}r with Comcast and keeping all the
Casn.

Also known as a rightolentry [RCE} or door tee, the cash disbursement
is technically compensation for access rights provided to Comcast by
the association. While the FCC prohibits cable companies from requir-
ing exclusive ROE agreements with multi-dwelling unit (MDU] properties
[Report and Order and Further Notice of Proposed Rulemaking, MB
Dacket No, 07-51 - rel. Nov. 13, 2007, the “Exclusivity Order”], asso-
ciations can negetiate de facto agraements that recognize the w::[ue of
access to their properties. In addition to providing Comcast with space,
security and power for their equipment and the cable wiring that perme-
ates common areas, associations provide their technicians with ROE to
service that equipment. It also enables Comcast to explain and imple-
ment required or optional service upgrades to association members.

Te comply with the FCC Exclusivity Order yet still reflect contract value,
fees paiJ {to the assaciation) to access wiring or equipment and facili-
tate service upgmdes. can be based on the unﬂcipmed monthf}r of guar-
Terfy revenue puid h}.- the association or the number of units covered b
the agreement. For instance, if @ 200-unit association negoliates an u)l)F
cash signing incentive for $24,000, it would technically receive o
door fee of $120 per unit. A signing incentive can also be partially
applied to contract rates, thereby directly benefitting unit owners.

As point people in Comeast’s marketing division, account executives
visit associations heading into the final stretch of o Comeast contract,
In the past, these field reprasentatives &evebped personu] m|uﬂon3|'1'rp5

Confinwed on page &

BACK TO HEALTH

TIPS FOR A HEALTHY BODY AND MIND

The U.S. Depariment on Aging lists four components fo good physical health: strength, flexibility, balance and
aerobic capacity. At Back to Health Physical Therapy, we recommend yoga. Yoga can help you accomplish ofl
of these things. In addition, it improves drculation and breathing and calms and focuses the mind.

Yoga offers a true whole body workout that is accessible to nearly everyone,

We offer yoga on Wednesdays at 5:45 PM. and Saturday mornings at 9:30 a.m. as well as therapeutic
yoga programs such as our “Happy Back” series and a program for bone health for those with

osteoporosis or osteopenia.

Coming this December, Yoga Nidra: A medilative yoga series dinically proven to help with chronic
pain, anxiety, depression and insomnia. The dlass is taught by clinical psychologist and Yoga therapist,
Anne Davies. Space is limited, call now 1o reserve.

We provide Orthopedic Physical Therapy for hips, backs, necks shoulders and knees, as well as
balance and gait and general sirengthening.

\

T == TE

Back to Health is easily accessible to Galt Mile residents, located just over the
Oakland Park Blvd. bridge between the Intracoastal and Bayview Drive and
offers physical therapy and exercise in a warm and welcoming environment.

2840 East Oakland Park Boulevard, Fort Lauderdale, FL 33306
(954) 565-0075 = backtohealthpt.com

For physical therapy, we accept most insurances and Medicare.
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CommunityAssociation Banking

Landmark Bank, N.A. is proud to offer an alternative to *Big Box” banking.
We provide services to condominium and homeowner association communities.

LOANS
= Programs for renovations, repairs and msurance premivm financing
- Long term loans with competitive rates
= Flex payment options
- Lines of credit

o

DEPOSIT SUITE
- Remote Deposit Caplure | Check Scanning )
- Cash Management
= FDIC Insurance Covernge

Steve Belmont, VP

(954) 958-0032

steve,belmonti@ landmarkbankonline.com

Whether you need round the clock core or just a [ittle assistance,
Responsive Home Health can provide vou with:

+ The highest quality care in the comfort of your home from
a highly experienced team of screened and insured caregivers

+ An affordable plan to meet your unique needs

+ Recommended by physicians, care managers, attomeys,
family and friends

* Free in-home assessments

Contact us today. See why we are your trusted and reliable
choice for private home health care

Long term insurance accepted

RESPONSIVE
Home HEALTH

T " RESPONDING WITH CARE SINCE 19947

(954) 486-6440

www.ResponsiveHomeHealth.com

Menticn this ad when

you call and receive

15% off your first

HHA Licerse 8214150941

Comeost,.. .Confinued

with asseciation officials, managers and committees charged with nego-
tiating bulk service contracts. The representative became a critical con-
tact persan, bridging Comcast's chronic servicing failures. As
confidence in the company’s servicing promises soured, the cradibi!i?r
of these veteran field personnel - like 27-year account executive Bill Tal-
ley on the Galt Mile - became a safety net for renewing associations.

Account Executives answer to a regional Director or Manager of Com-
mercial Development. In her capacity as the company’s Broward Man-
ager of Commercial Development, Maggie Hufter is currently at the
vanguard of Comcast’s local asseciation business strategy. Hutter and
her account executives (such as Miriam Decker on the Galt Mile} plan
to waork with the GMCA in addition to its individual member assacia-
tions. Along with tailering a television package to an association’s
needs and addressing servicing concerns, Hulter and her account
staffers are prepared to barter "door fees”. IF association officials
choose to negaotiate on their own behalf, Hutter assures them of equal
footing with professional consultants.

Hutter knows that her company’s call centers are perceived as spin cen-
ters, where customers who pmienﬂ waited from iI:"'nf,} am to 2 pm for a
tech to revive their lost service are later told that there's no record of
their existence. Corporate call centers - seemingly based on other plan-
ets — have hisforiculli]}f shaped cutrageocusly impﬁ:usima excuses for serv-
icing or bi"ing snafus.

Ofering the prospect of improved service, Hulter said "Comeast is cur-
rently 5Tal‘fin§ specialized call centers,” explaining that personnel are
b&ing trained to more aﬁ'icianliy manage service prc}biems on a local
basis. By meeting with the neighberhood association, Hutter hopes to
address problems that impact every asseciation [a picneering concept
for Comcast]. She alse plans to clarify the company’s policy objectives
and build a credible v&Eida for reliable critical input. If successtul, Hut-
ter will realize an unanticipated benefit. The company may see a mod-
est reduction in local traffic on the popular nationwide internet blog
“Comcastmustdie.com.”

Providing Healthcare
in Our Community Since 1993

s | B |

-

Anibal Loza, MD * Ssocey Oddman, MD # Lise Lombert, MO * Zonio Aosto, M0

» Electronic Health Records

» Preventative Health Screening & Physicals

» Management of Chronic Diseases such as Diabetes,
Elevated Cholesterol & Hypertension

* EKG, Immunizations & Flu-shots

= Health & Risk Education

= 24-Hour On-Call Physician

We a

t most major insurance plans
(including

icare, HMOs & PPOs) & private pay
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District 1

COMMISSIONER

BRUCE ROBERTS

&
*In kis November 2012 message to constituents, District
I Gty Commissioner Bruce Roberts snapshots municipal
and district issves inta the mﬁdﬂ season. Al
with important contact info., upcoming events, and a
dozen tidbits that impact our quality of life, two of the
commissioner’s offerings warrant clorification, Roberts
updates an in-progress Galf Mile experiment that may
resolve o statewide confroversy over sireef marking
abuses. He also cites o recent skirmish between the State
and a local pill mill, bringing focus to the tediously slow
process of shutting down an indusicy that kills 14
Floridian’s each and every day.

Leonard’s Lost License

In Florida, pain dinie operators troll the medical rolls for -
censed physicions who are down on their luck, drowning
in debt, or otherwise vmable to carve o fiving from the
practice of medicine, In his November 2012 Newsletter,
Commissioner Bruce Roberts describes how Dr. Leonard
Haimes was recently seporated from his license. The 84
year-old Internist was medical window dressing for the
Wellness and Pain Center of Broward {focated at 5459
N. Federal Hwy in Fort Lavderdale). Although the medical
practice is owned by Haimes, the business is owned by
Jool Shumrok, and pumps huge amounts of prescription
narcotics into o pipeline that sevices a dozen states.
When federal pressure on distributers choked Shumrak’s

and limited Haimes fo writing prescriptions,
Shumrak’s plan to recapture the lost income by opening a
pharmacy next door was tanked by federal agents.
Shumrak “The business is drying up in South
Florida. It’s not like it was befere.”

Shumrak was referring to fough new drug lows passed
over the Enmﬂfaﬂinﬁb In fﬂ?;:gfhﬁdupgsprm:
bought 89% of the oxycodene sold fo practitioners na-
tionwide. Taking off uﬁnvm’, then Beadh State
Atterney Michael McAuvliffe brovght murder charges
against prescribing doctors and dinic owners when po-
tients overdosed. Since pills brokered throvgh Florida pain
clinics fuel the street drug trode ocross the country, the
crackdown doubled the local street price for oxycodone
from 58 to 515 per pill

Anthony Accetturo, Jr. is @ soldier in the Luchese LCN erime family’s New Jersey crew and is the son of Anthony
“Tumac” Accetturo, Sr., a former caporegime of the same crew. On Febroary 12, 2010, Accetture, Jr. launched
two companies: Accetturo Films, Il?mm Father Like Son, LLC. Listed as @ member/officer in both corpora-
tions = along with convicted felon Ronald Mark Marine = was dlinic owner Joel Shumrak.

At first glance, Haimes appears as an elderly healer tweaked by fate into the sordid world of pill mills. On Octo-
ber 15, 2012, State Surgeon General Dr. John Armsirong issved an “Order of Emergency Suspension of License™
to undermine clinic operations. Medical records for six of Haimes’ patients were reviewed by the Department of
Health (FDOH) and an independent Beard Certified expert in Pain M ent and Anesthesiology. Despite ex-
hibiting mild or non-existent pathology, Hoimes dished out thousands of doses of the painkillers oxycodone (Per-
codan) and hydrecodone (Vicodin) along with the anti-anxiety drugs diazepam {(Valium) and alprazolam (Xanax).
Finding ne medical justification for the prescriptions, Armstrong signed the order.

This was not his first dance with medical or low enforcoment authorities. On July 5, 2011, 10 a’gwm from the
Florida Department of Law Enforcement, FDOH and the Broward Sheriff removed a huge cache of controffed
pharmacevticals from Haimes” dinic, Farlier, Hoimes wos reprimanded and fined 51500 by the State of Florida
Board of Medicine for foilure to keep odequate medical records; he was also “censured ond reprimonded” by
New York medical authorities.

In 2008, Haimes disgnosed Boca Raton Fire Union President John Luca with elevated anfimony levels, blaming
his fire-retardant uniform. Upon ren 29 similar diognoses for luca’s fellow Frefighters, nafienwide con-
cern about the vniforms spread epidemically. After vrine testing for “toxic metals”, Haimes began freating 23
more firefighters for mercury poisoning. After charging 30 firefighters S15,000, a subsequent CDC investigation
revealed thaf Haimes” tests were bogus and his 5500 therapies unnecessary.

Two days before the October 15 license suspension, the clinic was besef by protesters from STOPPNOW (Stop
the Organized Pill Pushers Now), an anti-pill-mill group. Angry about official inaction affer a May 2012 demon-
stration at Haimes’ dinic, profester Maureen Kielian viewed the lcense susfmian as a hollow victory, predic-
ing, “In shert order, there will be another doctor whe will answer a Crafg’s List ad to pocket easy meney by
becoming o drug dealer in o white coat.” Within days, Shumrak was back in business.

Galt Mile Utility Graffiti

In ovtlining o ditemma thot angers communifies ocross the State of Florida, Roberts refers to o process under-
way that may wltimately resolve the abusive overmarking of underground utility elements prior te excavation,
Six Galt Mile residents who serve on the neighborhood Advisory Board underwent training fo identify the
markings. When found on the street or sidewalk, they will call one of several confidential telephone numbers to
ascertain whether the marking is justified. After receiving a comera phone picture of the suspicious marking and
its exact location, o marking spedalist in the relevant utility will seour o statewide database to determine its le-

gitimacy.

If found to be in violation of Statutory marking rules, the vtility will comtact Sunshine 811 {AKA Sunshine State
One-Coll), @ quasi-state tion created by the legislature to protect communities from prolonged loss of
services, crippling nei d floods and violent explosions cavsed by excavators whe unknowingly mangle in-
terred felephone cobles, gas lines and water moins. Despite the critical need ;{u‘mmf the inadvertent demoli-
tion of underground utilities, garish markings that outfast the purpose for which they were applied fuel public
outrage against alf utilities.

Fed up with taking the rap for rogue markers who abuse the system, Sunshine 811 officials and & vast majority
of utilities and markers who follow the rules have been desperately frying to stop unnecessary orthr
marking by a few bod . Observing that o stafvfory penalty of S500 is mea:g::s to companies bi

on Smulti-million jobs, Fert Lovderdole City Manoger Lee Feldmon drofted an om nf fo Gity contracts thot
will blackball dabﬁml‘u or chronic violators from bidding on future municipal profects, fimally providing neighbor-
hoods with enforcement teeth,

Although Feldman reselved the enforcement issve b ing the ante for marking violators, there was still no
vehicle for uncovering these violations, One-Call officials solicited assistance from the sleepy retirees on the
Galt Mile, given the neighborhood’s reputation for evercoming seemingly Insurmountable oﬁ);.*m'es (maybe
something in the water?), If this me of volunteers succeeds mng this dmg:n, the process will be re-
peated throughout the Gty and State. If not = like all senior and aged superheroes — they return home
for o mid-afternoon siesta. Reod on... = [editor]”

Confinued on page 4
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Bruce.. Continued

FROM COMMISSIOMNER BRUCE G. ROBERTS
NOVEMBER 2012

Budget Update We approved a balanced budget and tax rate on Septem-
ber 18th. The City's property tax rate for operating expenses did not
change; however, residents will see a 1.1 percent overall rate increase
because of debt service on voler-opproved bonds. The new rale is
$4.33 for each $1,000 of assessed value. For example, if you own a
$£150 000 home with o $50,000 homestead exemption, City taxes
would ba $433, about $7 more than last year. The City of Fort Laud-
erdale has the second lowest operating millage rate ameong Florida's 25
largest cities.

Update On Pain Clinics Most of you may be aware that the doctor whe owns
and operates the Pain Center of Broward located af 5459 N. Federal
Highway, was served an Emergency Suspension Order for suspension
of%is license. The Department of Hedlth, along with the help of the
Drug Enforcement Agency, served the suspension order to Dr. leonard
Haimes. Roughly 20 patients were turned away the day the doctor was
served, This clinic has been on the radar for some time. Dr. Haimes is
ap eu|ing the license suspension, Gnd, in the meantime, he has appar-
ently hired another dector to reopen the clinic. Please know that our task
force’s efforts te close these clinics continue.

FLPD Pelice Explorer Pmimm The Fort Lauderdale Police Department is
pmud to announce the return of the po|':r:a exp!:}rar program. This is a
program for young men and women befween the ages of 14 and 21
who are interested in Law Enforcement as o career. It is o nonprofit or-
anization that evolved from the Police Youth Auxiliary, which was
ounded in June of 1967. When this "frcgl;am began, it was led by full-
time police officers of the Fort lauderdale Police Department. Appli-
cants interested in this ﬂ:fa%rom should be aware of the following
requirements: must be 14-21 years old; must have a 2.0 GPA; must
have a valid identification card; must be a current resident of the Cihl,r;
must be able fo aftend weekly meetings; must pass a background check
and an oral interview; must be able to work special assignments, details
and events that are usually held at night and on the weekends; must
have 3 references; and must have permission from legal guur&inn if
under 18 years olgcrge. Applicants accepted into this program will re-
ceive a variety of fraining and invaluable experiences through rideo-
i:}ngs, which will assist them in making a career choice within the law
enforcement. Many of our current officers were members of cur ex-
lorer program. Anycne inferested in joining should contact Sergeant

arren C}gden via email at &ogdan@ od|ﬂuderdu!9.gﬂv.

Phone Numbers To Remember Below you will find the contact numbers for quick
reference for questions/issues/concerns you may have especially after

hours. b jice MNon-Emergency 954.828-5700
Fire Non-Emergency 954-828-5320
Animal Care & Regulation 954.359-1313
Beach Patrol 954-468-1595
Broward County Mass Transit 954.357-8400
Buildings 954.-828-5207

IAbcmi:!ﬂned, damaged,/derelict structure, work w/out a
permit
Code Enforcement 954.828.5207
Damaged Street Signs 954-484-9600
Damaged trees/landscaping in median/  954-828.5784
right of way
Dead Animal 954-765-5124
DruE; Sales/Usage 954-828.5661
Parking Passes, Fines and Info 954.828.3700
Special Events Hotline 954-828-5363
Traffic Signal Out 254-484-9600
Trash 954.771-0880
[Recycling, bulk trash, trash carts, etc.)
Utilities Services 954-828-8000

[Streetlights, damaged sidewalks, signs, fences, potholes,
vandalism, braken sprinkler, hydrant, water main, sewer
line, water billing, trash and debris)

Vehicles 954.828.5207

[(Abandoned, parked in right of way]
Utility Markings | om sure you are all aware of the ufility markings that

seem to be everywhere throughout the City. These markings are usu-
ally bright in color, and sprayed along the street and/or lown/side-
walks to mark any underground line fﬁui is directly in the way of
construction, or even near it. State statutes require the markings for
safety and liability issues and regulate the maiing process. Reasons
for the murkin!gs include neighbors planning remodeling work; a util-
ity operator planning maintenance or repair; construction and rede-
velopment projects; or the Cityf{:c:un?/ planning excavation work.
Red denctes eleciric power lines, cab @s, conduit and lighling cables;
orange felecommunication, alarm or signal lines, cables, or conduit;

ellow natural gas, cil, steam, petroleum or other gaseous or flamma-
;le material; green sewers and drain lines; blue potable [drinkable)
water; purpf& reclaimed water, irrigation and slurry lines; and white
pmpnsad excavation limits or route. R&gulul]:}ns dictate !‘hul these
markings be in place within a 30 day time frame prior fo initiafing
work and that they last no more than 30 days. Un?mtunalaly, they
seem to be of more permanent nature, City staff, utilities representa-
tives, 811 Sunshine and code/police have been working with the
Galt Ocean Mile Association to develop a better oversi %1.! process
which adheres to statutes, regulations and ordinances. These mark-
ings can definitaly take away fram the appearance of your naighhor~
hood, but with all of us working tegether, :upefuliéfhis prablem will
become part of the past. Thanks goes to the Galt Ocean Mile Associ-
ation and all invelved for pursuing this issua.

Important Dates For Your Calendar

. FJew Year's Eve Downtown Countdown: 12/31: This event takes
ploce on SW 2nd 5t. between SW 2nd Ave. and SW 4th Ave. At the
stroke of midnight, a lighted ball drops from the sk{a

EH l]JEwming Commission Dates: 12/18; 1/3 [could be changed)

* Upcoming Pre-agenda Dates: 12/17 and 1/14

Annual Street Resurfacing Program The City is responsible for approxi-
mately 600 miles ofguved surfaces, which include streets and alley-
ways. Annuu!ly the iky budgels a partion of the revenues it recaives
from the State Gas Tax Funds 1o fund this progft;:um. The current
process to resurface streets is based on o twofold approach: 1)
when the street was pravinuﬂy resurfaced - the current standard is to
resurface at a frequency of 14-16 years; 2] visual observations made
by staff, safety issues, need to resurface due to an ongoing project
E.q_,l utility trenching), or due to recurring complaints from the neigh-

orhood, efc., r&gurciing the condition of the paving surface and
ridauhi!i’ry. In an effort to be able to obtain an ob';&r:liva view of the
streets resurfacing needs, ond in turn, to better identify the need, pri-
oritization, budget and implementation of the street resurfacing pro-
ﬁcm, the City is in the process of implementing the use of the

icroPAVER Pavement Management System [PMS). It was developed
by the US Army Corps of Engineers for road and airfield pavement
maintenonce ond monagement on mi|i|c:|ry bases. It will allow for a
standardized way of rating streets within the City. If vou would like to
have more information, please let me know and | will have my assis-
tant send you the entire memorandum and backup information from
cur City Manager, Lee Feldman.

I.Icpduta on Abandoned Homes At the 10/2/12 Commission Meeting, the
ommission adopted an ordinance amending the City Code fo in-
clude a Registration Program for Ahundnnezﬁﬁasidenliﬂ! Property to
“promote, profect and improve the health, safety and general wel-
fare of our residents and visitors.” This will require institutions hold-
ing mortgac?es in default on properties that have bacome

abandoned, to register these properties with the City. Properties that
have been abandoned and are allowed to become overgrown, and
those structures that are left open and unsecured, not only have o
negative impact on community value, but alse create conditions that
invite criminal activity and foster an environment that is unsafe and
unhec!lhy for our community. It is for these reasons that abandoned
properties must be mointained so as not to create these nuisance
conditions, This Registration Program will insure communication be-
tween the lender and the City in regards to any potential or existin
code enforcement viclations and give the City contact information for
the property mcnc%ement cﬂmﬁan retained by the lender to abale
such viclations. Ordinance hig |ig ts includa:

Continued on page 9
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Bruce.. Confinued

* The ordinance would apply to Mortgagees of abandoned residen-

tial real property helding a merigage that is in default.

* The Morgagee would be required to provide the City with, among

cther things, the name and contact telephone number of the local

property management company responsible for the maintenance of

the propearty,

* The Mortgagee would be responsible for posting a sign on the

property, clearly visible from the street, containing the same contact

information,

* The Mortgagee would pay a registration fee of $200 per property

te offset the adminisirative and inspection costs related to this pro-
ram.

E! The Program would require the Mortgagee, or designee, fo inspect

the abandoned property on a biweekly basis and to correct certain

code viclations, which may exist. The Program details a list of Spe-

cific Maintenance Requirements for which that the Morigagee would

ke respensible.

* The Program would be a start date 20-days following adoption of

the ordinance to allow for completion of the RFP process, proper

community outreach, and staff preparation for successful impfem&ntua

fien.

At $200 per registration fee, with $100 going to the vendeor, this

would net approximately $300,000 in annual revenue to the City,
which could be used to augment the proactive efferts of the City's
Code Enforcement Division in dealing with vacant and neglected

proparties.

rcwe —~ Q54.828.5033; email:

EE} oV,

Office Contact Robbi U
r p!egrma@fnrﬂaudp

; hm’e :
“crowd.

Jocelyn Blaylock
Real Estate Group
Multi-Million Dollar Producer

954-646-2282

Jocelyn@|BGsold.com

i

Jocelyn Blaylock

Broker Associate

GALT OCEAN MILE REAL ESTATE EXPERT

Please contact me for a free property analysis.

RE/MAX sells more property than any other
real estate company in the world!

RE/MAX Preferred, 1810 E. Oakland Park
Fort Lauderdale, FL 33306

Each office -.-||;'|:-_|;.-q:-|:-:|'r_-.-'|r.':.- o .::I[:-n:-r,-'m:u_i

INJURED?

¥
* AUTO ACCIDENTS u
« WRONGFUL DEATH /\ 1
* SLIP & FALL - g -
 WORKERS COMP. = =

* MEDICAL MALPRACTICE
* NURSING HOME NEGLECT

FREE CONSULTATION

954-749-3330

WE WILL COME TO YOUR HOME OR HOSPITAL

CHARLES COHEN
ATTORNEY AT LAW
25 YEARS OF EXPERIENCE
SE HABLA ESPANOL * NOU PALE KREYOL

+GEORGE GEORGAKAKIS, M.D.

Dlp

] e.mmerncan Board of Otolaryngology
T——— ”‘Aduit ﬁﬂﬂ Pediatric Otolaryngology

* Hoarseness

* Hearing Loss

= Nasal Congestion

* Hearing Testing

* VNG (Dizziness) Testing &

» Sinus Disease :

+ Difficulty Swallowing

* Throat Pain

* Hearing Aids

» Tinnitus (Ringing in the Ear)
Evaluation and -
Treatment

954-493:8773

www.drgeorgeent

Monday - Thursday 9-4:45
Friday 9-3:45

{FE‘&"'954—493 -8807)

4801 N. Federal Hwy. #302 Fort Lauderdale, FL 33308
2 Blocks south of Commercial on'the west side.
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Chip... Confinyed

We all know too well that storms are unpredictable. While it is very
important for us to remain vigilont, there is one orea where we connot
prepare in the short ferm and that is our beaches. You have heard me
mention the importance of our beaches before and it is something |
cannot stress enough, not only because 75 percent of Broward's coast-
line is in my district, but because cur beaches along with the Ever-
g|c:|-;:|es are our graatest natural resource. They are also our greatest
economic driver in Broward County. | have the pleasure of representing
the coastal Cities, Towns and Villages of Deerfield Beach, Hillsbore
Beach, Pompano Beach, Sea Ranch Lakes, Llouderdale-By-the-Sea, and
Fort Lauderdale. All of whom will benefit from the Segment |l Beach Re-
nourishment Project.

If you have been following the process you know that the “Segment I
Project” has been extensiv@b studied and is currenﬂ}-' on schedule to
begin in December of 2013, Our beaches in Segment |l area are in
greater need of sand Following Hurricane Sandy. We are all familiar
with the images of sand piled up along ATA on Fort Lauderdale Beach.

Aber much debate and review, our county staff has concluded that the
use of an upland sand source [from o commercial upland sand mine) is
the preferred and most likely feasible sand source for the Segment ||
project. While this is more expensive, it is the opinion of all concerned
that the environmental constraints, known regulatory difficulties and
community concerns with offshore sand iustig/ this approach. It is our
hope to continue to make this a federally reiml::uurm&z project. This
means that Broward County would have to front the money for the proj-
ect. Our County Administrator and staff have prepared for this and
these funds v:L.Irrv.=.lr1r|~,r existina prcrecred Beach Renourishment Reserve
Fund within the Convention and Visitor Bureau, a process in which this
commissioner worked hord to protect and the County Commission sup-
ported unanimously.

Confinued on poge 14

DERMATOLOGY

Stefan C Weiss, MD FAAD

Board Certified Dermatologist
Dermatologic Surgeon
Clinical Instructor -

University of Miami School of Medicine

BA: Yale University
MD: Duke University
Dermatology: Stanford University
Fellowship: National Institutes of Health

YOU CAN'T AFFORD

TO NOT HEAR.

Introducing an
invisible® hearing aid you can afford.

$1500 Arar

1 %

-
Only $1500

for a limited time

For more information call
054-563-4226
N A Atlantic Hearing Aid Center
\* 2310 E. Oakland Park Blvd.
T Fort Lauderdale, Florida 23306

“Individual results may varg Invisibility may vary based on your sar’s anatomy.
11 All Rights Resenved MNPADT 31 7-00-EE-XX 1411

Mohs Surgery
Skin Cancer Evaluation
Laser Psoriasis Treatment
Mole Removal
Computerized Mole Scan

Laser Removal of Age Spofts

Laser Toe Nail Fungus Treatment

Botox -- Dysport

Restylane -- Juvederm -- Radiesse
Laser Skin Resurfacing

www.weissskininstitute.com

5333 N. Dixie Hwy
Suite 101

Fort Lauderdale
954.640.5KIN (7546)
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EASILY REMOVE AND PLACE ON YOUR FRIDGE

SUN

Isbon Gowmet Market

1 6 1201 E. Las Olos Bd.
-~ 9.0.m. b0 4 pm,

[nfo.: 954-462-4] 66

Hn"u:m]'f Fantasy of Lights
{Through | /5]

MON
17

Commissioner Bruce Roberts:
Pre-Agenda Mesting

TUE
1 8 Galt Towars S:T‘.:JlHP!r';:BH::

(4250 Golt Oceen Diive)
130 pm.
nfo.: Cyndi Songer: 954-563-T268

WED

AINGO
19 Kegancy South Party Room
Tom

p.m.
lefa.: Bob Pearlman: 954-547-4063

Trodewinds Park Bench Commuity Center, 6 p.m. Fort Ludesdale City Commission Meefing
Infa.: werw. bolidaylightsdrivethiv.com ndfo.; 954-828-5033 iy Hall, & p.m.
[lsban Gourmet Morket g BINGD BINGD
23 1201 E. Los Olos Bivd. 24 25 Gait Towers Saciol Room 26 Reency South Party Room
Samfodpm (4250 Galt Dcean Diiva) Tpm.
Info.: 9544624166 7:30 pm Info.: Bob Peoriman: 954-547-4063

[nfo.; Cyndi Songer: 9545431268

Urban Gourme? Market
30 201 E. Los Clas Blvd
9 am. to 4 pm.

Info.: 9544674144

31

INew Year's Eve Downbown Countdown
SW Znd 5t (Between SW 2 & SW 4)
3pam. to 3 am.

Info.; 954-395-3522

BINGD

Gall Towars Socal Room

1 {4250 Golr Ocean Diive)
1:30 p.m.

lnf. Cyndli Songer: 954-563-7268

BINGD
Regency South Party Koom

p.m
Info.: Bok Paoiman: 954-54 74043

[lshon Gommet Markat

6 1201 E. Los Olos Bhvi.
9 o.m, tod pm,

Info.: 954-462-4166

Sunday Jazz Brunch
Riverwalk, Downtown FL
1 0.m. ta 2 p.m,
Info.; 954-876-5985

7

Commissioner Bauce Roberts:
Pre-fgenda Meafing
Beach Community Center, & pm.,
Infa.; 954-876:5033

BINGD

8 Golt Towars Social Room
(4250 Galt Deean Driva)

7:30 pm.

[nfa.; Cymdi Songer; 954-563-7248

Fort Louderdok City Commission Mesating
City Hodl, & p.m.

BINGD
Regency South F:lrl','fﬂ-:lm

pL.
Infio.; Bob Pemelman; 954-547-4043

1 3 Liban Gaurmat Marks!
1200 E. Los Olos Bhvd.
Fomtodpm.

[nfin.: 954-4 674164

Fort Loudkrdale Gun & Kndfe Show
War Memorial Auditorium
Infi.: 954-B28-5380

12/21: Sonta o the Beoch, Fort Loudrdole Beach (600'S
T2/22: lungle Bell Jog 5K Sowgrass Technalogy Pork in Sunsise, 7 0.m., Info.: www.gfinc.ong

14

Pinkalicious The Masial

10 a.m. ond 11:30 0.m.
Aventora Arts & Coftuod Cantar
Ti.: vrwwe_browardceater.ong,/

ﬁhﬂm fitvd. heading noeth fo Sunrise HJ, 12:45 pm,, Info.; 954-828-5

—

1 5 BINGD
Dok Towers Sociod Room

(4250 Galt Dezan Drive)
7:30 pm.
Inén.: Cyndi Songer: 954-563-7268

Agatha Christie’s BBC Murdars
{Thraugh 2,/3)
Farker Fiyhouse

T2 www_browardcenter.om,/

12,729 - 30: Fout Lovderdote Holiday Antigues Show & Sale, War memorial Auditarium, Info.; $54-563-6747
l?f 29~ 30 &t Answal Downtown Delay Bacch New Yoors Weekend Croft Fesfival, 330 Fast Atlontic fwe, in Debioy, 10 om0 5 pm, Info.; 952-472-3755
1/4 - 6; West Palm Beoch Antiques Festivel, Americraft Expo Canter WP, Info.; 941-857-7475
1/5 - & 25th Annoal Los (as At Fair - Part |, Los Olos Bhed,, 100.m. &0 5 pm., 954-472-3755
1/1%: SK 4 Kids, Hugh Toylor Birch Seote Poek, Reg: 5:30 a.m. /Rum; 7 0.m., Info.; 954-600-8070

1,/12 - 13: 26th Annuol Boca Fest, The Shops of Boca Center in Bocg, Info.: 954-472-3755

363

1 6 RINGO
Reqgency Scuth Porty Room
I

p.im.
[nfo.: Bob Pearimon: 954-547-4063

1413 20 24tk Anauol Downiown ey Banch Eestival of the Ads, 1111 st Mantic weaue. Taloy 100 t0 5 pm. fofo - 954-473-375%
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ONE SOURCE FOR COMMUNITY HAPPENINGS

FRI

bozz on the Squass

The Village Guille
Comensacial Bivd. & ATA
T p.m.

THU
20

BINGD

Southpoint’s North Loungs
(3400 Galt Deean DE{?

1 pm.

%5 /person for 3 boards

21

SAT

Riverwol Lrban Masket
227 SW Ind Ave.
dom. o] pm.
Info.; 954-298-5607

22

Mot Walk. Lass Ofias
Las (s Bhwd, 5 %0 9 p.m. : The Nuscrackar

Indo.: 954-258-8382 An Eveniing With the Stars Astonomy Series (Through 12,/23)

Fam Fosest Hul;u: Canfer, Coconut Craek Browned Cantes

G.M.CA Advisary Board Meetin mypm 3pm.and 7 pm

Nick's Hofion Fesh I'lu. ont, 11 n.rIn;. nfo.; 954-357-5198 Tix.: 9544430222
BING bozz on the Squoe Riveswalk Urbon Market
27 South -:nms Narth Loung 28 The '.'ilhn;:aqﬁﬁle 29 227 SW Ind Ave.
(3400 G 1:| (icenn v, 7 p.m Commerial Bivd. & ATA Bom.folpm
S5 /parson for 3 booids 7 pm. fo.: 954-29E-5607
Info. 954-776-5092
Geeater P, Lauderdale Rood Runner's Club -
Intemational Gem & lewelry Show 33id Annucd Resolution 5K
(Thaough 12,/30) Hugh TI:}(hr Birch State Park
Wor Memarial Auditorum
Info.; www.infergem.com Infa.; 954- '115 5515
. :
_ BINGO bozz o the Squmes Riverwalk Usban Market
3 _Southpoints Noath Lounge 4 The ¥illage Gille 5 227 SW ﬂ'ld ﬁ.m
(3400 Gott Ocean Dr), 7 pm. Commescial Bhvd, & ATA 8o.m. b

55/ persan for 3 boards 7 pm. Info.: 954 E?El Eﬂ[i?

Fort Loudeedale Baoch Collactor Cor Auction
(Thraugh 1,/6)
War Mamaorial Auditarium
Info.: 561-533-7945

Narth Beach Art Wokk
Browed Art Guild (A1A & 32733 Shigats)
Tio 1l pm.

BINGO Jozz on the Squoee Riverwolk Urban Mosket
1 0 Sputhpoént's North Lounge 1 1 The Villoge Gl 1 2 27 SW Ind e,
(3400 Godt Geaon D), 7 pm. Commercial Blvd. & ATA fomtolpm
55 ,/persn for 3 boards 7 pm. Infi: 9542965407
2nd Annuol Stane Crab & Secfood Festival
The kowm ot Kiversida Hatel, Las Ofas
1T o.m. ko 5 pm.
Info.: 954-468-1541 (Ext. 203)
BINGO lazz on the Square fed kat
Southpoint’s Morth Lounge 1 8 The Viflage Grifla 1 9 " wéuzlk? Lgﬁ"bf %rj:':lﬂill::
(3400 E<I| Ocean D), 7 pam. Commerciod Bled. & ATA Bam. fol pm.
55 fparson for 3 boards 7 p.m. Info.; 954-798-5407

2013 Internafional Orchid Show
(Theough 1,/20)
Yiar Memoaic J{Jﬂ nrium
[nf.: 954-543-3548

1A Waskd Urecosked!
A World Hui i‘x-;ll%ﬂ (F-'m-'l E oward College

ifo.; 954 ;???L"'

First Sotusdoy of every Month: Beach Cleonup, Commerciol Bivd & the Baoch LBTS, 9 1o 9:30 a.m., Info.c waww.lbts.com
Second Soturday of every Month: Beach Swesp, T am. fo 12 pm., Info.; $54-474-1835
Wednesdoys: Yoga in the Garden, Bonnett House, 8 to @ a.m., Info: 954-563-5393 axt. 137

Tuesdays and Thussdays: Yoqn with AR Hecht, Esplanode Pok, 8:30 pam., Info.:

8547320517

Mondays and Wednesdays: Cardio Mix with Josh Hachi, Esplonads Park, 6:30 p.m., Info.: 9547320517
Sundays: Tourdhea River Ghost Tour, Stranahon House & Water Toxd, 7:30 p.m,, Tix.: 954-524-4736
Sundays; Urbon Gowmet Markat, 1207 E. Los Olas Bhed., ¥ o.m. to 4 pam, Info,; 954-462-4166

Printed by The UPS Store: 954-568-19%0 (2

UPCOMING
EVENTS IN
OUR AREA

Bus *1:::=~; dur ation Seminar Series:

TOPIC: Small Business Expo

Wor Memorial Auditorium, 6 to 8 pum. (fres)

Speakers: Bank of America Metro Broward, Accion, Parners
For SeltEmployment, Sha, & South Florida Regional Planning
Council

Inky.: 954-828-4752
Miomi National Anfiques Show & Sale
Miami Airport Convention Center

Info.: 954-563-6747

ERoin T

ONLArY £3 - £,
Fairchild's 7th Annual Interational Chocolate Festivol
Fairchild Tropical Botanic Gardens, %:30 fo 4:30 p.m

Info.. www fairchildgarden org/

anuary £/

NG Miami Maralhon

American Aitlines Arena, 5:55 a.m

Infa. / P.e'.g -c,*;-f";-f'_ingr"i(rr"i:“u!{]l}:on_crf.r",-"
! .'_-:-_' L) v _z_"_.}.l

Hillsboro Lighthouse Tour

Sands Harbor Hotel, Pompano Beach
E:r’iﬁrs m. lo 3 p.m

O

0. Q54942-21072

FOR A COMPLETE LISTING OF
EVENTS, GO TO THE
CALENDAR AT
WWW.GALTMILE.COM



Comeast... Confinued

Project considera-
tions have included:

* Sand Guality - U
land sand is h%herp-
quality in terms of
composition, aver-
age grain size
(larger than off-
shore), less fine mate-
rigls {silts and clays)
and color, Higher
quality sand should
lead to reduced envi-
ronmental impact [ur-
bidity and
sedimentation),
greater durability,
and a longer lasting
beach.

. Reguiarnry Feasibil-
ity = Obtaining per-
mits for use of
offshore sand is ex-
pected to be more
difficult than for an
upland source.

Using an up|und
source reduces fo risk
that the planned ac-
tion would be chal-
lenged, which result
in time dEIlG':,"S, higher
would cost and u‘ﬁi-
mately a possibfe de-
nial of the permits.

* Project Construc-
tion — Using the up-
land scurce sand will
be brought in by
truck to the nourish-
ment site. We are
warking with staff on
the possibility of
LrsinE rail to move the
5an s.oul!hl and truck
frem o closer loca-
tion. Construction of
Segment Il must
sceur during non-
nesting season for
marine turtles.

* Project Costs — Ini-
tial cost estimates are
$38M vs, $44M for
an G{'FE"IOTE Y5, Up-
land sand source
project, however
these are converging
bacause ﬂghter regu-
latory requirements
for offshore projects
are increasing proj

ect costs and an upland project requires
less material.

* Funding - The U.5. Army Corp of Engi-
nears may conclude that the use of upfun&
sand is a locally preferred alternative. If
so, this could reduce the amount of reim-
bursement for which the County may be eli-
gible. However, there are State funds that
can be used for this type of project, if ap-
propriated. In the past two legislotive ses-
sions, | have been working with the Florida
Legislature to make sure that this project is
included in that funding. Each of the three
Segment || Cities [Pompano Beach, Laud-
erjﬂfe—By-The-Sen, and Fort Lauderdale]
have alsa pfedged to appropriate dollars
towards the effort,

Qur target is still to start the project Followe
ing the end of sea turile nesting season
next year |[December 2013). The regulo-
tory agencies are processing the permit ap-
plications and the target for obtaining the

/ -

permits is next summer. We are working through the Federal coordine-
tion process to enter into a Project Participation Agreement providing
for Federal reimbursement, and have applied for state funding for the
project. The consultant is currently developing plans and specs for the
project,

Obvicusly this is a pricrity for me as the District Commissioner and |
ave received unanimous support from my fellow commissioners in
moving this project forward. This project has been stalled for far too

long and our beaches have suffered greatly.

never |ose sight of what is impertant. That is you the residents of cur
beautiful district. If there is anything that we can do to assist you,
please do not hesitate to contact cur office at $54.357.7004 or by
email at clomarca@broward.org. You can also stay updated by view-
ing our website www.broward.org/commission/disirictd, as well as
signup fo receive amail Lrpdmes from us.

As otwuysl it is an honor to serve you,
fﬁ;&r Laorea

County Commissionsr, District 4

Q) ~E

ATRESS UCCESS

OUR RECENT ACTIVITY

ACTIVE 4100 Galt Ocean Dr. # 19 N 2/2 $499,000 Renovated, SE Ocean View
ACTIVE 3550 Galt Ocean Dr. # 1403 1/1/1  $349,900 Renovated, South Facing.
ACTIVE 3430 Galt Ocean Dr. # 309 212 $349,000 South Facing & Spacious .
S0LD 3430 Galt Ocean Dr. # 607 3/2 £590,000 SE Corner Direct Ocean.
S0LD 3430 Galt Ocean Dr. # 1701 272 $358,000 NW Corner
SOLD 3750 Galt Ocean Dr. # 511 3/2  $470,000 NE Corner
SOLD 3750 Galt Ocean Dr. # 307 212 $318,000 NW Corner
SOLD 4300 N Ocean Blvd. # 16G 2/2 £340,000 Spacious Interior Unit.
S0OLD 3430 Galt Ocean Dr. # 612 212 $397,000 Remodeled to Perfection
PENDING 3850 Galt Ocean Dr. # 1701 2/2 $569,900 SE Corner Direct Ocean
PENDING 4100 Galt Ocean Dr. # 1005 2/2 $330,000 South Facing & Spacious.

SUCCESSFULLY SELLING GALT OCEAN MILE REAL ESTATE

JULIE COPPOLA
054 &
Julie.coppola@floridamoves.com

rry@floridamoves.com

Printed by The UPS Store: 954-568-1990



Our job is helping you get your place
ready to take center stage.

Call FLC Designs today and create a showstopper.

Turn your house or condo into a highly desirable product.
Create warmth and broad appeal while connecting to emotions and
aspirations. Give FLC Designs a call and see what we can do for you.

Cleaning Services

Handyman Services

Interior Painting

Organizing

Estate Cleanout Great Rates with Great Results.

Furniture Staging & more
FLCDESIGNS

Excellent References Available.

561 .451 6430 Mention this ad for a 10% discount.

We do it all.
Call the experts today.



THE SMALL BUSINESS

RESOURCE

(Right in your neighborhood)

WE HAVE A VARIETY OF
SHIPPING OPTIONS.

Big or small we ship it all". And with
multiple shipping options to choose
from, we help keep the happy in
holiday by getting your gifts there
on time for the holiday. We have
extended hours.

Bring your gifts to the Certified
Packing Experts today.

WE QLOGISTICS 6 ‘

The UPS Store | &

All Stores OPEN Late for the Holidays

The UPS Store Gateway  The UPS Store Bayview The UPS Store Hollywood The UPS Store Miami
1007 N Federal Hwy 2805 E Oakland Park Bivd. 4302 Hollywood Blvd 19821 NW 2nd Ave.
(Sunrise/Federal) (Oakland/Bayview) (Hollywood/Presid. Cir) (441/lves Dairy)
954.764.6245 954.568.1990 954.963.8558 305.653.4700
www.florida-ups.com UPS-Bayview@florida-ups.com UPS-Hollywood @florida-ups.com UPS-Miami@florida-ups.com
' 51 OFFSHIPPING ] 52 OFFPACKAGING . o - i]] """""""
when you ship 1 package when we pack 1 package : 0
§7 OFF SHIPPING $50FF PACKAGING : OFF
when you ship 2 packages , when we pack 2 packages :
S J0FFSHPPING - $10m s . GREETING CARDS
SImIITAERSEmEEIML | SN | e e
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